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BROKER’S INSIDER
“Print is dying,” study of real estate ads concludes

Real estate professionals are growing increasingly skeptical of the power of print ads,
according to a new survey by Advanced Interactive Media Group.

Even so, its Real Estate Advertising 2009 report finds a number of contradictions in how
Realtors feel and how they act. 

For instance, eight in 10 agents still advertise in print, yet six in 10 say print ads don’t 
produce leads, and only two in 10 see a satisfactory return on investment.

“Many respondents said they still use it but find it to be of little value except for placating
sellers, who still expect to see their homes for sale listed in the local paper.”

Below is the full ranking of the effectiveness of 18 methods of advertising from the
Advanced Interactive Media Group.

 


